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Marketing Indices for Corporate Philanthropy
Yasushi SONOBE
?The purpose of this paper is to develop indices of marketing ef fective for corporate 
philanthropy by surveying previous studies. Objectives for the different indices are grouped 
into consumer and corporate use, focusing on indices pertaining to consumer behavior, 
brand, and corporate reputation. First, the advantages for companies of incorporating 
philanthropy into marketing are explained. Next, we consider how corporate philanthropy 
affects consumer behavior including perception, attitude, and purchase intention. In addition, 
the indices are assessed as financial or non-financial variables, i.e. brand, corporate 
reputation, and corporate credibility. An overall discussion covering all the points is 
presented at the end.
